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Growth Potentials
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CTK Group Synergy
 CTK Brand Lab
* CTK Fulfillment Center

CTK Investment

* Vision 2020
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CTK Group Synergy
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02 CTK Brand Lab
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Global Trend New Design
Research thru  pyoquct Customization

Internal R&D for Clients
Big Data
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CTK Fulfillment
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CTK Investment
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()5 vision 2020
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Company Overview

Cosmetic Full Service Platform Provider
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CTK Cosmetics Business Model

Along with global trend research, 3~4 Year product planning forecasts for over 100 global/indie brands.
Focuses on “Customized Product Development” based on market trend research.
Provides Turn-Key products from its “Full Service Platform”

COSMETIC BRANDS

Global Brands & New Brands

Global Trend Design Prod_uct
Research thru Customization Planning &
Internal Big Data

Production
for Clients Development

Shipping

Current CTK Full Service Platform (Product based Platform) Covers “A to Z” for Customers.

N N

Formula Customization Development

Package Customization Development
COSMECCA, KOLMAR, ENPRANI etc.

PUM-TECH, SAMHWA, GREEN P&L, RICHCOS, etc.
(Over 40 Domestic & Overseas Partners)

(Over 80 Domestic & Overseas Partners)

Copyright(© 2019 CTK Cosmetics Co.,Ltd. All Rights Reserved.
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Changes in Cosmetics Market Trends

Increases in Demand for Full Service due to Changes in Cosmetics Market Trend led by Millennials.

Focus on

Global Brands Future Trends

Increasing needs for advanced information of Qk
M | | |e nn |a| S future beauty trends and innovative items. N ngﬂdcgs K.(i:kz) :
lead the fast =
change in .
cosmetic verants @ rovsom 2o N
trends ew Brands product range Platform

Meeting needs for an agile full product range

development for the fast beauty market.
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Key Customers in Global Market

4 out of Global Top 11 Cosmetic companies are Our Key Customers.

RANK COMPANY NAME LOCATION M/Sl) BRANDS KEY PARTNER BRANDS
1 L’OREAL FRANCE 23.7% IT COSMETICS, NYX, L’'OREAL, LANCOME ....
2 UNILEVER GBR 18.5% HOURGLASS, SUNSILK, REXONA, DOVE, VASELINE,.... <
‘1 COSMETICS
3 THE ESTEE LAUDER COS. USA 10.3% ESTEE LAUDER, SMASH BOX, BOBBI BROWN, CLINIQUE ....
4 PROCTER & GAMBLE USA 10.3% SK-II, PANTENE, OLAY, HERBAL ESSENCES....

tarte

5 coTy USA 6.7% BOURIJOIS, OPI PRODUCTS, WELLA....

6 SHISEIDO CO. JAPAN 6.3% SHISEIDO, IPSA, NARS, ANESSA ....
7 BEIERSDORF GERMANY 5.1% NIVEA, EUCERIN, LA PRAIRIE, ATRIX, SELK ...
8 JOHNSON & JOHNSON USA 5.1% AVEENO, CLEAN & CLEAR, NEUTROGENA ....
9 Amore Pacific KOREA 4.9% SULWHASOO, LANEIGE, INNISFREE....
Too Fwced
10 KAO CORP. JAPAN 4.6% KANEBO, SOFINA, BIORE, KMS California .... cosMETICS
[ J

11 LVMH FRANCE 4.5% SEPHORA, MJB, KVD, MAKE UP FOREVER, GUERLAN.... hd

[ J

1) Market shares for global brands as of FY2017.
Source: Beauty Packaging. USA.
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Key Customers in Global Market

CTK Cosmetics Provides Services over 50 Global and New Brands.

O Global Brands with Global Distribution Channels O Independent Brands
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Global Expansion Plan

Strengthening CTK’s Competitiveness by expanding global platform business
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